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Rule Number Six

GET LUCKY

Big game sporting artist and avid outdoors-
man, Michael Sieve, has captured the trophy
bucks rules in an extraordinary series of limited
edition prints. These inspired images feature
big bucks that actually broke the rules, describe

trophy adventures and illustrate how five lucky hunters harvested their
monstrous whitetails. Each considerable image employs a full 17" x 27"
to seize the thrill and excitement of hunting whitetail. Limited editions of
6,327 signed and numbered prints each. At only $125 per image or $295
framed, this is a must have series for every hunter!

Buy the series and Get Lucky FREE! Every hunter has a story of the huge
whitetail that got away. Rule #6 — Get Lucky was inspired by an incredible
rack found in Southern Minnesota — The big boy’s whereabouts are still a
mystery. This is the perfect image for bringing home those mopstrous
bucks that seem to lead charmed lives.

As an avid hunter, you know there is more to the outdoors than first meets
the eye. The Survival Series incorporates another of nature’s amazing: forms
of protection, camouflage. Such surprises are an integral part of nature’s
rich beauty and an important element in every Survival Series print.
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Getting Started
In Deer

Management

You say you 're ready to begin a management
program on your land, but you aren’t sure how to go
about it? Read this, and you’ll know!

by David Morris

SD, you want to start a management
program on your property. You
certainly like the idea of having
more and bigger bucks. But you're
not quite sure exactly where to begin
or even which questions to ask.

Well, you're not alone. Practically
everyone feels that way starting out.
But the answers are out there, and
we at WHITETAIL are committed
to helping you find them,

After all, when we decided to start
our own management program at
Fort Perry Plantation, the magazine's
deer-research facility in Georgia, we
were in just the same position you're
in now. Finally, after struggling for
answers on how to proceed, we came
up with a step-by-step process for
what amounts to building a "deer
factory" on your land!

STEPS IN THE
MANAGEMENT PROCESS
The concept will work for anyone.

It starts with the need to (1) establish
management objectives to guide you
through the process. This, in turn,
both requires and goes hand in hand
with (2) an evaluation of available
resources and the desives of the
persons involved.

From there, the need to (3) make
preliminary plans to accomplish
your strategy becomes obvious.
However, that can't happen until you
(4) acquire reasonably accurate
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information about the key parameter
of your deer herd, which requires
some type of (5) censusing.

The next step is to use your census
results to (6) work up a population
model, which is nothing more than a
set of numbers reflecting how many
male and female deer of various ages
are on your land now and will be in
the future. With this, you can make
surprisingly accurate predictions
about the impact of any management
decision before you actually put it
into practice.

Once you have your population
model, you can (7) make specific
goals and come up with strategies

Jor meeting them. At this point,
you'll be able to (8) put together the
end product of management: a
harvest plan that tells you which
deer need to be removed from the
herd in order to accomplish your
specific goals.

This all might sound intimidating,
but it really isn't. As you progress,
the unknowns and gray areas will
slowly fade away. Assumptions
you've made about your herd and
land gradually will be strengthened
by testing and the discovery of more
facts. And in time, you'll see the
returns: a healthier herd, more and
bigger bucks, greater enjoyment of
hunting and the satisfaction of
knowing you've made a difference!

As the chart on Page 42 shows,
there are three basic categories of
factors affecting deer management:
the herd, the habitat; and the people
involved. Every variable with which
you need to be concerned fits into
one of these groupings.

As we get farther along in our
coverage of managing deer on
private lands, we'll discuss all of the
factors listed in this chart, showing
how they'll impact your efforts to
develop and maintain a healthy herd.
(Indeed, on Page 52 of this issue, Dr.
James C. Kroll will begin providing
his advice on how to analyze and
improve habitat.) Here, though,
we're going to focus on the critical
first steps in the management
process: evaluating resources and the
desires of the people involved.

REALISTIC OBJECTIVES

One of the biggest frustrations in
game management stems from
setting unrealistic objectives and
goals. This, in turn, usually stems
from a failure to properly evaluate
what you want to accomplish and
what you have available to you for
making it happen.

Management objectives are highly
subjective. Basically, just about any
objective of the people involved is
the right objective — provided it's
achievable. If not, frustration and
failure are sure to follow.

What's achievable largely depends
on your resources, particularly land
and money. The more and bigger
bucks you want, the greater the
demands on your resources. A good
management strategy combines the
wishes of the people with a realistic
evaluation of the potential, given the
available resources.

Of course, there are two ways to
go about this. First, you could
determine your objectives and then
go after the resources (for example,
a certain amount of land) needed to
accomplish them. Much more
common, though, is for your existing
resources to shape your objectives.

Fortunately, even with modest

Producing more and bigger bucks
on your property begins with taking
a look at your management
objectives and determining the
resources you have. No two
situations are exactly alike, but the
JSundamentals of the process are the
same everywhere. Photo by Mike
Biggs.
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land and financial resources, rather
lofty expectations still can be
reached. But they must be realistic.

Again, there's no rule that says we
all must have the same management
objectives for our land. Still, having
said that, there might well be a
common baseline yardstick by which
we can measure management objec-
tives and strategies: a "natural” herd.
(For an explanation of just what this
is and why it's important, refer to
editor Gordon Whittington's feature
on Page 42.)

EVALUATING RESOURCES

Determining the management
potential of your situation is a fairly
objective process, because that
potential is determined by physical
factors, Some of these are under
your control, and some aren't.

The Habitat

Chief among your resources is the
deer habitat you want to manage.
For our purposes, we can define
habitat as "the environmental setting
in which an animal normally lives."
Providing deer with a good place to
live is one of the obvious keys to
producing a healthy herd, and
analyzing your habitat is the subject
of Dr. Kroll's feature that begins on

Page 52 of this issue.

All else being equal, the size of
your property will determine the
scope of your program and the
number of bucks you can harvest
without threatening herd health.
Also, the more limited your acreage,
the greater the impact — positive or
negative — neighbors can have on
your program.

In general, the larger
the "protected zone," the
greater control you have

over the herd.

If they share your philosophy of
managing for a healthy herd, you'll
all have better hunting collectively
than any of you could have indivi-
dually. If, on the other hand, they
don 't share your views on manage-
ment, your program is unlikely to
yield as great a return. This makes
fostering a spirit of cooperation a
priority for most private-land
managers, especially those with
limited acreage.

In general, the larger the
"protected zone," the greater control

you have over the herd. And
remember, we're talking about the
managed area, not just how much
land you actually have under direct
control. With good neighbors, your
program can be highly successful
even if you control only part of the
managed area.

For example, my 80-acre "ranch"
in Montana sits in the middle of a
lightly hunted national forest, and
my two 15-acre clover meadows are
the hub of local deer activity. And I
know of a case in which a 10-acre
tract lies next to a large unhunted
utility holding. You should see the
huge bucks that have been shot on
that tiny tract over the years!

When you have the best (or only)
food sources around, deer are going
to be easier to hold tightly on your
land. Conversely, when neighboring
lands also offer well-set tables, deer
will be "all over the map."

Some might take exception to the
idea of using food sources to extend
a management program onto neigh-
boring lands. Well, you and your
neighbors share deer anyway, like it
or not. In the case of good neigh-
bors, this works to your advantage
— in the case of bad, to your
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Relax.
Let the big bucks come to you

with Terra Bulls-Eye Deer Attractant.

Did you ever wish deer hunting was a little more relaxing—with
less traipsing through rain, mud, and cold in pursuit of the big bucks?
Now it can be, with new and improved Terra Bulls-Eye Supreme
or the original Bulls-Eye. These unique products grow a sweet-
smelling combination of forage plants that will attract deer to the
same spot day after day, so you can sit back and relax. It’s easy: just
plant Bulls-Eye and wait a few weeks while deer establish the stand
as their feeding ground. Bulls-Eye is fast-growing, hardy, and proven

successful.

Terra Bulls-Eye
Bring the big bucks to you.

Bulls-Eve products are available in 2-pound bags (% acre) and 8-pound bags (1 acre).
To order; or for the name of the Terra location nearest you, call (800) 950-2425.

Terra Industries Inc. * 600 Fourth Street * Sioux City, Iowa 51101
www.terraindustries.com
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detriment. Either way, if you
improve the nufrition on your
property, the deer you share are
going to be healthier.

Of course, one of the beauties of
food-source management is that you
get to decide on the placement of
food sources, thus exercising some
control over the managed area (and
the deer) and the extent to which you
influence neighboring properties.
(Dr. Kroll will discuss this concept
in great detail in future issues.)

Interestingly, heavy hunting pres-
sure on neighboring lands actually
can work to your advantage, in an
odd sort of way. When high pressure
is exerted next to a place with much
lower pressure, the pressure actually
can become a barrier to deer traffic,
almost as real and effective as a
physical barrier.

Nearly all of us have seen this
happen around the edges of state
parks or other unhunted refuges.
You sometimes can watch deer do
their thing in perfect contentment
just across the line. They know
where the boundaries are, and they
even seem to know when hunting
season opens! The same principle
holds true on well-managed private

lands next door to heavily hunted
properties, though the effect usually
isn't quite as pronounced.

The nature of the habitat also
determines a tract's potential to
produce deer. Certainly, the types
and amount of cover, the availability
of water, and the quality and amount
of forage are all considerations. And
because agriculture is a plus for a
management program, whether or
not the land is conducive to efficient
farming is a concern. This is largely
a function of soil types and climate.

The Existing Herd

While you're still in the strategy-
forming stage, it's a bit early to
expect to know the precise condition
of your deer herd. We'll start getting
into that next month. In the
beginning, a preliminary assessment
will give you a fair idea about the
general nature of the herd you're
starting with.

One of the first things you need to
know is information about the land's
recent deer-harvest history — that is,
how much pressure has been exerted
on the herd. On limited acreage, you
also need to assess your neighbors'
hunting pressure to get the complete
picture; after all, they're to some

degree "fishing out of the same
pond" you are. This is just one more
benefit of getting to know your
neighbors and working with them.

This recent harvest history will tell
you much about the number and age
of bucks likely to be around. The
higher the pressure, of course, the
poorer the buck age structure, the
less-balanced the buck:doe ratio and
the lower the expected size of bucks.

While recent harvest history will
speak to the size of bucks now
present, it might not say much about
size potential, if overcrowding or
overharvest of bucks has been a
chronic problem. If that's the case,
look beyond your borders to see
what better-managed places in the
area are producing, or look back in
time to the "good old days" to find
out what size bucks you might be
able to grow.

In your preliminary assessment of
the herd, you need to get a handle on
roughly how many deer the tract is
now supporting and what the
habitat's productive capacity is.
Coming up with a firm deer count
obviously will be difficult, if not
impossible, but a few drive-throughs
and a little legwork should give you

o d

T To use the best is the proven way it
N D NSIS I S to success. Just ask Ted Nugent. | -
: = For 45 years, Buck Stop' has sold only A
"-' has anything like it. Or our MATE-TRIKS, |
_ "% the DOE-IN-HEAT scent that started

+ it all. Buck Stop’s X-CEL is absolutely

guaranteed to be the freshest estrus

scent available. Also, look for our new

SCENT STOP line of scent eliminators

and masking scents. Face it, when

you're after that trophy of a lifetime, you

can't afford to use less than the best.
Buck Stop — Celebrating 45 years |

of being First and Foremost in Scents! .

the very best hunting scents money
can buy. When it really counts, you
simply can't beat Buck Stop’s estrus
scents, like our 200 PROOF. Nobody

1L DOE-IN-H= AT ¥ L -' a
a5 200
o i
. W 5 . .

2005

FILL OUT AND MAIL COUPON NOW!

o | Buck Stop Lure Co., Inc., Dept.
5% ‘ - | P.-O. Box 636, Stanton MI 48888-0636
oy I Phone: 800-477-2368 * 517-762-5091
\_CEI 0 Web: www.buckstopscents.com

FTRESH ESTRUS BUCK [URE

| Please rush me your FREE color catalog.

: Name

| Address
| City
| State
=

FIRST AND Fonmogr IN SCENTS®




an idea as to whether or not the
property is overcrowded with deer.
Also, there's now the option of
censusing deer by using infrared-
triggered cameras or counters, as Dr.
Kroll discussed in the August,
September and October '97 issues.
Check damage to primary browse
species. (If you don't know what
those are for your area, find out from
whatever sources you have available
to you, including agency biologists.)
Severe damage to the choicest plants
means there are too many deer for
the available food supply. Also, if
deer are highly visible at food
sources for a good part of the day,
you should suspect overcrowding.
Again, the tract's recent harvest
history will help tell the story about
herd density. Assuming you can at
least approximate the age of bucks
taken, their size will offer good clues
as to where the herd stands relative
to the habitat's productive capacity.
A baseline population density for the
general area often can be obtained
from your wildlife agency, but : .
accept it only as a relative number. Part of assessing your resources is determining how many deer you have on
The goal here is to gain a general ~ your properiy. If major damage is being done to prime forage plants, you
understanding of the beginning  might well be above the productive capacity of the habitat. Fortunately, in
status of your herd. However, don't  most cases, that capacity can be raised. Photo by Bill Lerner.
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let harvest history or the generally
accepted limitations of your area
necessarily set the upper limit on
what you can do. An intensive food-
source management program, in
conjunction with sound herd
management, can push the envelope
to a whole new level!
Financial Resources

Even when land bases are
comparable, not everyone has the
same resources. A food-source
program can be rather expensive,
especially during startup. While
direct feeding seldom takes as much
front-end money as food plots, it's
normally more expensive over the
long haul.

Just gearing up for agriculture can
tax the bank account. If fields don't
already exist, they'll have to be
carved out. If you don't already have
farm equipment and can't pay a local
farmer to do your agricultural work
(the cheapest option), an equipment
purchase might be in the offing, as
might hiring someone to run the
equipment.

Then there's the land preparation,
seed planting, etc. Censusing, setting
up stands, building roads, managing
native habitat — it all can add up.

Still, when you consider what you
already have invested in the land, it
would be a shame to try to save a
dime and end up losing the whole
enchilada.

Look for ways to minimize the
need for money to carry out your
program. Time, labor, equipment on
hand and even knowledge are all
important resources. Evaluate your
situation with an eye toward being as
efficient as possible and taking
advantage of what's available.

Hunting Regulations

Your wildlife agency can play a
big role in the success of your
management program. For instance,
low bag limits and short gun seasons
make management tougher,
especially when you're trying to
harvest surplus does. You might
have to bring in so many hunters and
apply such intense pressure to
control doe numbers that one of your
main goals — to grow and harvest
big bucks — is lost in the process.

Fortunately, the general public
now is making more demands than
ever on wildlife agencies to keep
deer numbers in check. With recent
increases in whitetail populations,
many areas now have reached what's

referred to as the "cultural carrying
capacity." This is the upper limit of
deer density that's acceptable to the
general public, who are worried
about deer-auto collisions and deer
damage to crops, residential plant-
ings and the overall habitat.

As a result of these concerns, in
many places hunting regulations
have begun to reflect the public's
demands for a smaller deer herd,
resulting in some loosening of
harvest restrictions. This trend seems
likely to continue, and it could help
deer managers in many areas.

CONCLUSION

Once you have a grip on what you
want to accomplish and know your
land and resources are up to the job,
it's time to head afield and start
gathering herd data. These later will
be used in putting together a popula-
tion model and making final
decisions about your harvest plan.

Of course, before you can do that,
you must know just what data are
needed. That will be the topic of
discussion in our next feature in this
series, in the August issue. Then, in
September, we'll look at the best
ways to acquire that information. ia
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Does your hunting land have enough
cover that bucks feel safe in moving
during daylight hours, even after the
leaves have dropped? A lack of good
cover limits the ability of some tracts
to produce big deer consistently, but
that problem usually can be solved.
Photo by Joe Romeu.
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BUILDING YOUR OWN
' ‘DEER FACTORY’

T urning your land into a real “deer factory” means providing the herd with the
right blend of food, cover, water and space. Here's how to figure out
if your habitat needs improving.

Several years ago, I was honored to
be included as a speaker on the
National Rifle Association's Great
American Hunters Tour, visiting 29
U.S. cities in a grueling 30 days.
That month probably did as much as
anything else in my career to impact
my thinking on the future of deer
hunting and management,

On the tour, I had a chance to
speak every night with hunters from
a wide variety of backgrounds. But
as I listened to their experiences, I
noticed a recurring theme: that these
folks felt nothing could be done to
improve the quality of hunting in
their areas.

Among the most common laments
was one expressed to me by a
Vermont resident. "I'd like to let
young bucks walk," he said, "but
every time I do, some guy across the
fence kills him five minutes later!"

Well, things aren't as hopeless as
they might seem. No matter where
you hunt or what amount of land you
have, there's something you can do
to grow more and bigger deer on
your property and keep them there a
good part of the time. In this and
many more special WHITETAIL
management features to come, we
hope to convince you that you can
take control of your deer-hunting
destiny, and we'll show you exactly
how to do it.

HOME RANGES

Unfortunately, many hunters think
of deer as mystical creatures
roaming randomly over the land. In
truth, they don't do this any more
than you do. Like people, they have
basic needs and want to satisfy them
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by Dr. James C. Kroll

in the safest, most efficient manner.

I've spent nearly 30 years studying
how whitetails utilize land. Starting
in the early 1970s, I used radio-
telemetry (radio-collared deer) and,
later, infrared cameras and counters
to monitor movement. At around the
same time, other deer biologists
were doing much the same thing in
other parts of North America.

The single most uniform finding
of our studies was that whitetails
tend to have elliptical home ranges.
The average length of the ellipse
varies from region to region but
generally is about | mile for does
and 3 miles for bucks. (There are
many exceptions, but on average
these figures are pretty accurate.)

Upon hearing this, it's easy to
become discouraged — especially if
you own and hunt an 80-acre parcel.
If deer routinely travel a mile or
more between parts of their home
range, what's to keep that young
buck you pass up from being tagged
by a neighbor with lower standards
than yours?

But before you get too depressed,
let's look at how whitetails really
utilize their home range. Habitat
preferences and psychological needs
regulate how they use the landscape.
So, some areas within a deer's home
range typically receive little use,
because they don't supply any of the
animal's needs and/or represent
dangerous territory. Conversely, a
deer's "core area," or "sanctuary,"
commonly includes the safest
portion of its range that also supplies

all of the animal's daily needs.

Your tract might not include such
a place, thus seriously reducing your
chances of either controlling deer
movements or harvesting mature
bucks regularly. But as we'll see, you
can do something about that.

A DEER’S BASIC NEEDS

Over the years, I've helped private
landowners produce at least 30
Boone and Crockett-class bucks, and
these successes have come about
because I've focused the bulk of my
efforts on improving habitat quality.

Deer have four basic habitat
needs: cover; food: water; and
space. As a manager, you can
directly influence the first three, in
turn having a significant effect on
where deer spend most of their time.
This system of influencing the way
deer utilize their space by arranging
food, cover and water is one I call
"landscaping" for whitetails.

Consider how you view your
world. The workplace where you
spend much of your time probably is
arranged fto support your daily
routine. The house and yard you
come home to probably are laid out
to meet your basic needs as well.
You leave the comfort of either
setting only to satisfy a need not
provided by these surroundings.
Well, a whitetail is no different.

Let's look at the species' four basic
needs in more detail:

Food

Deer need a diet that's heavy on
protein in spring and summer, heavy
on carbohydrates in fall and winter.
Unfortunately, many habitats are

(Continued)
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lacking in the quality and/or quantity

of available forage at some time

during the year. Thus, a balanced

year-round nutrition source is the

heart of any management program.
Cover

The concept of "cover" must be
clearly understood by anyone who
manages land for deer. Exactly what
is cover, and how do whitetails use
it?

Cover is any physical feature of
the habitat that provides deer with
protection. This usually takes the
form of vegetation, but topography
— the "lay of the land" — also can
play a role.

Screening cover can take many
forms. It can range from thick
evergreens to hardwood thickets to
grass fields. Photo by Leonard Lee
Rue, 111

There are two basic types of
protection: (1) screening cover,
which helps deer avoid detection by
hunters or other predators; and
(2) thermal cover, which shelters
deer from adverse weather
conditions.

There can be considerable overlap
between the two categories, with
some cover elements serving both
purposes, but in many cases these
needs must be addressed separately.
Let's look at each more closely.

Screening cover is what you'd find
in a "sanctuary," a pocket of cover
where deer go to hide from danger.
This could be a young pine forest in
Mississippi, a cedar glade in Maine
or a field of tall grass in Kansas —
different components, but the same
function.

Such cover is horizontally dense;
in other words, you can't see very far
through it from eye level. However,
if you fly over an area of screening
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cover, it often appears surprisingly
open from the air.

Vegetation serving as thermal
cover also can be horizontally dense,
but not always. It depends on the
weather conditions with which deer
in a given area must cope.

For example, in areas with hotter
climates, thermal cover generally
consists of a dense canopy with an
open understory. The function of this
cover is to screen deer from the hot
sun but still allow a cooling flow of
air beneath the forest canopy.

In areas with colder climates,
thermal cover might well have that
same dense canopy, but with a
horizontally dense understory as
well. While wind can provide a
welcome cooling effect in the
summer, it also can rob a deer of
much-needed body heat in the
winter; thus, horizontally thick cover
offers more protection.

Water

Water is more important to deer
than most hunters think. A deer
normally will drink about a half-
gallon of it per day. (This is in
addition to the water they ingest
through their food.) Water aids in
digestion and helps a deer maintain

the proper body temperature, both of
which are critical to good health.
Space

One of my discoveries about
whitetail behavior involved the sheer
amount of space a deer requires. I
conducted a lengthy series of
experiments, using radio-collars, to
analyze the effects of habitat quality
on deer movement. The results were
quite interesting.

As I provided a deer's basic habitat
requirements in a progressively
smaller and smaller area, the average
home-range size of the study animals
decreased. Eventually, I got them to
spend most of their time within an
80-acre area.

This led to my current belief that
80 acres is roughly the minimum
area needed to meet a deer's needs.
Note, however, that this is true only
outside the rut. The home range of
bucks — and, to some degree, does
— increases during the rut. Bucks
are genetically programmed to roam
great distances in search of does, to
avoid inbreeding, while does also
will travel to find bucks if need be.

ANALYZING HABITAT

Now, it's time to evaluate your

property. But first, I need to address

w products

BARRIE ARCHERY FIRES

OUT NEW TITANIUM-125!

Barrie Archery, maker of the
famous Rocky Mountain Broadhead,
has announced the introduction of
their newest Titanium broadhead, the
Titanium-125.

While the entire Titanium Line is
available for early delivery, it
remains a "Limited Production"
model.

For more information, see your
local Rocky Mountain dealer or
contact Barrie Archery, P.O. Box
482, Waseca, MN 56093 or call
(507) 835-3859.

Take aim in confidence knowing advanced optics will put you on the mark

AccuPoint™ combines multi-coated precision optics with an illuminated

AccuPoint” ny

Day or Dusk

reticle system that uses advanced fiber optics and self-glowing tritium—

it never needs batteries. AccuPoint™ delivers fine imaging—magnifying

from 3x to 9x, while the dual-illuminated aiming point adjusts to all

light conditions—extending hunting hours. For a free brochure visit your

Trijicon® dealer or call 248-960-7700. madeinl A




a mindset that seems to hold back
THE ANTLER CONNECT[ON most hunters' and landowners'
management efforts.

You might have been led to
believe it takes huge amounts of land
to manage deer. However, my
research shows that those who
control any amount of deer habitat
can do something to help the herd.
Fact is, even the guy with 10,000
acres has deer entering and leaving
his land every day. Without building
a high fence, you'll never be in total
control of the population, so let's not
worry about that. Instead, let's deal
with what we can control: the
quality of the habitat we're
providing.

I suggest you think of your
property as being made up of more
or less square management units of
80 acres each. Of course, most tracts
aren't square, so you might have to
adjust these units a bit to fit your
situation. If you control less than 80
acres, just think of your tract as a
certain percentage of a basic 80-acre
management unit.

Now, examine each of these units
to see whether or not all of a deer's
habitat needs are met within them.
Then, look at how those features
relate to each other. For instance,
you might have both food and cover
within an 80-acre block, but separ-
ated by a wide strip of coverless
terrain. A buck doesn't like having to
be exposed while traveling between
a feeding area and bedding cover, so
if you force him to do so, he
probably will opt to make the trip
under cover of darkness.

WHO CARES HOW CAREFULLY.YOU PLAYED : Food

E It's no accident that we refer to
THE WIND IF YOUR TREE STAND S( UEAKS. your property as a "deer factory.”
= » Just as a factory's output is control-
' 3 led by the raw materials supplied
and the efficiency of the workers,
the deer herd on your land is deter-
mined by the available resources.
The average deer woods will
produce roughly 250 pounds of
potential deer food per acre per year.
If a deer eats 10 pounds of food per
day, an acre of woods will support a
single deer for no more than 25 days
per year — and that's a best-case
scenario. Thus, without some effort
on your part, it will take 10 to 15
acres to support one deer for a full

We offer a full line of collectible antlers,
all sizes (whitetail, mule deer, elk,
moose, caribou). We also have craft
antlers for making furniture, lamps,
chandeliers, etc.

We sell taxidermy mounts of all kinds.

FOR MORE INFORMATION CALL BUCK FEVER AT
765-349-6133

BUY — SELL — TRADE _
ALL ITEMS OFFERED ARE PRE-OWNED TROPHIES LEGALLY TAKEN

The woods are full of noises. Good hunters are careful not to make
any of them. Super quiet Bear River tree stands are rated at among
the highest weight capacities in the industry. Yet they're light enough
to hunt where you hunt. For more information and the name of your
nearest dealer, call 1-800-536-3337. www.up-north.com/bearriver/

56

155
TREE STANDS

Guaranteed Quiet

year in most areas. (That's even
assuming acorns and fruits are going
to help get the animal through the
non-growing season.)
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A well-planned 1-acre food plot,
on the other hand, will produce as
much as 5 fons of forage per year!
And that crop will be 80 to 90
percent digestible, whereas most
native forages are only 30 to 60
percent digestible.

In other words, a single acre of
year-round food plot can easily
support at least two deer. (I currently
manage some areas that support as
many as five deer per planted acre,
so figuring two deer per acre per
year is actually a bit conservative.
Nonetheless, it does allow for
variations in forage production from
year to year.)

So how much planted area should
you have per 80-acre management
unit? That depends entirely on how
many deer you plan on supporting.
Although deer probably will leave

The average woods will
produce roughly 250 pounds
of potential deer food per
acre per year.

your property many times over the
course of a year, the doe groups will
be far more sedentary than the
bucks. So the idea is to get the does
to spend the vast majority of their
time on your property. The more doe
groups you have, the better your
chances of keeping — as well as
luring — bucks there during the rut.

This makes it critical that you
analyze how many forage-producing
areas you have. As long as you don't
reduce cover below the 30 percent
level, I see no reason why the
remaining 70 percent can't be in
forage. Of course, this can get
expensive, as on average, an acre of
food plot costs about $100 per year
to maintain,

(Next month, I'll begin a series on
forage-management strategies you
can use. In the meantime, just keep
in mind that nutrition can be
supplied by native plants or food
plots, along with supplemental feeds
in some situations.)

In analyzing each management
unit for native forage, remember that
a deer is only about 2 to 3 feet tall.
This means almost all of its
nutritional needs must be supplied
within four or five feet of the
ground. (In season, some fruits
obviously fall from taller plants.)
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Hunt in the Spirit
of the Originals

Pete Rickard, the man who invented Buck Lure, uses the very
scents of nature that brought success to the early hunter.
After 64 years of observation and experience in the wild, the
Pete Rickard name is now found on more than 500 scented

lures, stoppers,
related gear.
Early hunters
and calls.
explore the

s BUCKLURE _

Pete Rickard’s Original
Indian Buck Lure®

The one and only — for 60 years.
Legendary Indian Buck Lure has
led to more hunting success than
any other lure ever made.

LH500 1-1/4 oz.

LH502 2 oz. pump spray

LH503 4 oz. value size

covers, neutralizers, game calls and
All work naturally.

relied on stealth, cover, scents

Pete Rickard lets today's hunters
natural ways to hunting success.

Mane Shenandoah
Wolf Clan, Oncida
Hawdenosaunee.
Iroguors

The Originals— -
greatest hunters of all
Native Americans understood that
carth is Mother, and that all things
are connected to one Mother. They
blended their lives into perfect bal-
ance with nature.

The hunt was a sacred act, based
on need, not sport. The native
hunter purified himself before the
hunt. After taking his game,

he thanked the

P o  Spiritof
‘g his brother
i animal for

giving

; its life.
Hunting occupation
in which the natural and super-
natural worlds were inseparably

OOE iN HEAT
i 470 B 02

Super Doe Buck Lure™

We call it Super Doe because she's
the doe the big bucks are looking
for! Our second best seller.

A must for breeding season,
LH550 1-1/4 oz.

LH552 2 oz. pump spray

LH551 4 oz. value size

Since 1934 LH545 1-1/4 oz. gel

Pete Rickard, Inc. $ Cobleskill, NY 12043 $1-800-282-5663
Scent Lures, Stoppers, Covers, Neutralizers, Calls, Gear — Lures & Calls of the Wild




Complete ATV Hunting &
Camping Setup
* Aluminum Loading
Ramps
* Bow Racks
* Winch Kits
* Gun Boots
. * Front & Rear Racks
VISAIMC T N * ATV Cabs, And More!
ACCEPTED b0

ror FREE Catalog
Call: 1-800-960-5926
C & S Sales, P.O. Drawer 520, Kinder, LA 70648

Attract, Hold & Grow Big Bucks

on fields of new, improved **Imperial
r with *ADVANTAGE

e developed specifically for whitetail deer

. ® available exclusively in Imperial Whitetail
Brand Clover

North America. It shows how food plots of **Imperial Whitetail Brand Clover and Imperial
No-Plow Wildlife Seed Blend can attract big bucks like magnets — even across your neighbor’s fence!

And the new improved **Imperial Brand Clover formula performs even better than ever with the addition of the
brand-new *ADVANTAGE Clover — developed specifically for whitetail deer and available exclusively through the White-
tail Institute. It not only provides maximum protein but also ensures increased hardiness and a great taste to whitetails.

More than 50,000 serious hunters coast to coast have successfully planted **Imperial Brand Clover and enjoyed
better hunting, pulling more and bigger deer into gun and bow range. As a matter of fact, after years of study, **Imperial
Brand Claver has been proved to attract deer up to FIVE TIMES better than traditional plantings or natural forage.

Years of research and efforts of major universities and the Whitetail Institute have contributed to the **Imperial
Brand formulation. Wildlife biologists are amazed. Not only does Imperial taste better to deer, it is also rich in antler-
building protein. Institute records show in a four year study that deer provided with adequate food plots of **Imperial
Brand Clover increased in body weight and antler points — and mass more than doubled.

This remarkable, hardy clover can LAST UP TO FIVE YEARS WITHOUT REPLANTING, making it the most
economical planting. And because of its continuous performance, **Imperial Brand Clover is there when your deer really
need it — even after the stressful rut and during the antler-growing months.

YOURS FREE!

® YIDEQ — 58-minute video shows how you can
attract, grow and hold big bucks

® :x]MPERIAL SEED — supply plants 100 sq. ft.

® 30-06 MINERAL — 5 Ibs. Enough for one loca-
tion (10 Ibs. in Complete Sample Pak)

® NO-PLOW Seed — Supply plants 100 sg. ft.

PAY ONLY FOR SHIPPING AND HANDLING: $6.85 for video &
**Imperial seed; or $12.95 for video, **Imperial seed & 5
Ibs. of 30-06 Mineral; or $19.95 for Complete
sample Pak which includes video, **Imperial seed,

S ee for yourself how you can attract, hold and grow BIGGER DEER in your FREE video from the Whitetail Institute of

Also available from the Whitetail Institute:
More products designed to attract deer and
provide essential nutritional elements that
will help grow trophy bucks.

« 30-06™ Mineral/Vitamin Supplement

« 30-06" Mineral/Vitamin Supplement PLUS PROTEIN

» Imperial NO-PLOW Wildlife Seed Blend for planting
hard-to-reach areas without heavy equipment

101bs. of 30-06 Mineral & NO-PLOW seed.
able at leading seed dealers and hunting suppl
by calling the Whitetail Institute. Dealer in

_ VALUED UP TO $80.00

Whil Institute = Route One, Box 3006 + Pintlala, Alabama 36043

Walk around your property and
examine the relative abundance of
deer foods. Good native forage range
should be difficult to walk through.
Depending, of course, on the region,
such shrubs/vines as greenbrier,
blackberry and honeysuckle should
be abundant in the understory.

Cover

My many years of research have
shown me that whitetails need for
only about 30 percent of their home
range to be in cover. But again, there
are two functions of cover: to help

Water is important to deer, whether
it comes from a natural source or an
artificial one. Deer normally drink
about a half-gallon per day. Photo
by Judd Cooney.

deer hide from predators and to
shield them from the elements.
Sometimes both purposes can be
served by a single type of cover,
while in other cases, two will be
required.

Just how big should these coverts
be? Good question. Adequate deer
cover can be provided by as little as
a few square yards of the right
habitat. However, in general it's
better to have an acre or more of
cover in a patch, because deer really
don't like to be crowded into too
small an area.

Once you've located potential deer
cover, classify it as to its value. Will
it supply screening cover, thermal
cover or both? As noted, you want
habitat elements to connect with
each other in a meaningful way.

Apply a little common sense. Ask
yourself, "If I were a deer on this
land, how would I get from point A
to point B without being seen?" This
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is where my original concept of

travel corridors fits in. A travel

corridor most often occurs along a

stream channel, but it also can

include any area of dense vegetation

connecting two habitat features.
Water

Is there a steady supply of surface
water on your land? If so, how does
it tie into the other habitat features of
the property? And if not, where must
deer go to get a drink — not just in
wet times, but dry as well?

Putting It All Together

After you've assessed the types
and quantity of deer food on your
land and checked the water supply,
apply logic to the situation. How do
these features relate to your cover
areas? Do good daytime travel
corridors tie them all together?

As a manager, I find it helpful to
divide deer properties into three
classifications, based on acreage:
160 acres (a quarter-section) or less;
between 160 and 640 acres (a square
mile); and more than 640 acres.
Each category brings unique
challenges and opportunities.

The fewer acres there are in a
tract, the more its deer herd is
influenced by what happens on
adjoining lands. So if you have
limited acreage with which to work,
you really should get to know your
neighbors. Over coffee, you just
might discover you share the same
management interests and concerns!

A realization that deer move back
and forth between tracts has resulted

in what's known as "cooperative"
management. I predict this trend will
increase dramatically over the next
few years — particularly among deer
managers whose lands obviously
share a common herd.

Of course, even if your tract is
bigger than 160 acres, you still need
to keep in mind what your neighbors
are doing with their properties. But
within your own borders, you also
can start relating individual 80-acre
management units to each other, to
get a feel for how deer really are
using your land.

* % %

In the August issue, I'll show you
a simple way to devise a habitat-
management plan for your property.
It's a concept I refer to as
"landscaping" for whitetails:
manipulating the habitat features to
make the place an even more
productive "deer factory." See you
next month! #ﬂ
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SUPER STAND

Guaranteed Five Years! HEIGHTS
All blinds 10,12, 13,
complete with 15,17 & 20 Ft.
sliding windows Eye Level
& carpet
(CompM? 6t { Camo Covers
tower blind) / \ ‘ & Aol
i Available
Adjustable
Top Rail

1] ¢

3 s BOSS” Tripod
gltslot:vzag?lm:;odels' Ll Exclusive Split Beam Leg
ot Senit 156 Design Creates the Strongest

Most Rigid Tripod Stand on

Call or write for free brochure: the Market

Chas-Mac, Inc.

2124 Marnel » Houston, TX 77055  713-461

BIG-MAC Feeder

Solar
Optional,

Also
available:
Builders kits,
parts & other
accessories
55 gal. 3504 capacity

Also Available:
50 Ib. thru 750 Ib.
Capacilies

Prolein Feeders Also Available

-9163 = Fax (713) 461-5229

11‘] I'riJ_J.J NG i

@

FEATURES........... +SIMPLE, SIMPLE, SIMPLE OPEFIATION
Tough, Weatherproof Polypropylene Housmg
Nearly Invisible Camoutflage Fabric Cover :
Removable Motor-Drive 35mm Camera

Shoots Day or Night with Auto Flash
Date or Time Printed on Each Photo 4
Everything You Need Included @

Infrared Deer Scouting Camera ®

BUCKSHOT '-3:-

(] Send the Buckshot 35 Infrared Scoutlng Camera for $369

Add $5 for shlppmg in the U.S. or $15 in Canada / Mexico

Bedding Aren




EXPERT TRICKS FOR
HARD-HUNTED BUCKS

How can one guy arrow a number of mature bucks in
a state where heavy hunting pressure is the rule?
Listen in as a Pennsylvania trophy master explains.

of Butler, Pennsylvania, shot
a huge deer that turned out
to be the new state record for
bow and arrow. The deer scored
174 2/8 typical, a score good enough
to keep him No. | in the state's
record book for a decade. But while
many giant bucks are shot by
"lucky"” hunters, this one wasn't.
When [ visited with Ralph recently
and saw how many other great
Pennsylvania bucks he's shot, I
quickly came to the conclusion that
he is probably one of the best
bowhunters in Pennsylvania — or
anywhere else, for that matter.

For many years, I have been
reading stories about great hunters
from all over the country. Most of
these hunters are quiet, honest and
hard-working. They don't seek a lot
of recognition; they just have a
surpassing love of hunting. While
there are millions of people who
love to hunt, the passion in some is
simply greater than can be
explained. [ am convinced that there
is a gene in these people that science
has yet to identify. Ralph is one of
these people who have it.

In 1957, when Ralph was 12 years
old, his dad took him deer hunting in
Elk County on the first day of the
season. He shot his first deer that
afternoon. What a great way to start
a hunting career that later led to all
types of game with bow and gun,
including bears, turkeys, elk, moose,
deer and more. One of the things that
impressed me when I visited Ralph
at his home in Butler was his
unpretentious manner. What he has
accomplished is nothing short of

‘ I n 1986, Ralph Stoltenberg Jr.

60

by Ron “Bushey” Boucher

incredible, yet he spoke about his
hunting accomplishments as if they
were no big deal. But they are. His
specialty is bowhunting trophy
bucks in a state where heavy hunting
pressure keeps all but a few bucks
from reaching their genetic potential.
But don't tell that to Ralph. He has a
knack for scouting, finding and
taking Pope and Young-class
animals year after year. From
looking at the deer he has taken, you
would think he had lived all his life
in Ilinois or Towa.

When I asked Ralph how he took
all of these huge bucks, he gave me
a look that simply said: by a lot of
hard work! You can tell he loves to
be in the woods. Every vyear, this
self-employed homebuilder does not
work for four solid months; during
that time, he is either scouting,
hiking or hunting. Years ago, he
used to work for other builders, but
it just got to be too impossible a
situation for him and his bosses
when hunting season came around.
He decided he would go into
business for himself and make his
own hours! Ralph is always looking
for new areas as deep in the woods
as he can get. He is constantly
coming up with different places to
hunt, because he has to. "Just when
I find some good areas, people find
where I'm hunting and they move
in," he told me. He said he gave up
tree stands long ago, and now he
hunts off tree limbs. He does that so
it is harder for other hunters to find

where he hunts, and it allows him to
be more mobile.

When 1 was trying to pick a spot
in Ralph's yard to take photos of his
deer, I had a hard time, because he
had so many cars and trucks
scattered all over. There were about
a dozen or so. I asked him, "What
gives with all the wrecks?" He said
they were needed because he had to
keep switching vehicles, so other
hunters wouldn't be able to follow
him or find out which areas he was
hunting in. Ralph will even have his
wife follow him around, stop and
drop off one vehicle, then take off in
the other to hunt another area. I
guess you could call it some form of
"dummy-car decoying." At first I
thought he was joking around with
me, but he was dead serious.

As you might expect, Ralph is in
the woods as much as possible 12
months of the year. So, I asked him
to tell me about his scouting secrets.
"My best month for scouting is
July," he said. "The racks are pretty
well developed by then, and I find
the deer are less alert in the
summertime. Hardly anyone is in the
woods then, and the deer are calmer
and more relaxed, part of nature's
way. By the first of August, scouting
is somewhat over with. It's harder to
find them at the end of the growing

Ralph Stoltenberg Jr. has downed
many fine whitetails over the years,
though few have been entered into
the record books. The huge 5x5 he’s
holding is the former Pennsylvania
bow record in the typical category,
at 174 2/8 Pope and Young poinis.
Photo by Ron "“Bushey " Boucher.
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Patented

For 1998 the Ol'man
AirFlite and The Vision AirElite will be
wearing Realtree X-TRA Brown And MossyOak Break-Up.

The OI'man’s New Vision AirElite uses carbon to make our most popu-
lar design, The Vision, lighter. The serious hunter asked for it and the Ol'man
delivered. The new Vision AirElite Carbon Series is made of carbon and steel.
2 Stands-In One, it converts like the Original Vision from a bowhunting
stand with a foot rest to a gun hunting stand with a rifle rest or back rest
allowing the hunter to hunt facing the tree.

The OI'man AirElite for 1998 uses the same carbon and steel technology
and is dressed in Break-Up or X-TRA Brown. The Ol'man AirElite and The
Vision AirElite stand in a class by themselves when it comes to ease of use,
comfort, quietness, safety, and making modern technology work for the
hunter’s success.

THE OL'MAN’S VISION IS QUALITY AND DESIGN...
OFTEN IMITATED BUT, IMPOSSIBLE TO DUPLICATE.

g1 ENTERPRg,

1 MAN

TREESTANDS

b
L & L Enterprises, Inc. ® 32 Raspberry Lane * Hattiesburg, MS 39402-8492 \\ l’
(601) 261-9410 « Toll Free 800-682-7268 « Fax (601) 261-9892 » www.ol-man.com
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